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RTIR Advertising Program Questionnaire for iUniverse Authors

Please respond to as many of the below questions as possible and then e-mail the completed questionnaire to coop.ads@iuniverse.com and be sure to put “RTIR Author Questionnaire” in the subject line.

Congratulations on your decision to participate in the iUniverse/RTIR Advertising Program! By advertising in Radio-TV Interview Report (RTIR), you can reach 4,000 producers nationwide who are seeking interesting guests for their radio and television programs. 

As a part of this service, the staff at RTIR will write your ad copy at no extra charge. But first, they need to know more about you. Please complete the following RTIR Author Questionnaire to give the RTIR copywriters an understanding of the topics you can discuss on radio or television programs. While it’s not necessary to answer every question, please give thorough answers to as many questions as possible. Completing this questionnaire thoroughly will allow RTIR to develop copy that truly sells you and your topic(s).

Remember, you’re not selling your book to the media—you’re persuading radio/TV producers to interview you. That’s why so many of these questions are about you and not about the book you’re promoting. Once producers are intrigued by what you have to say, they’ll usually mention your book on the air. Many times the key to getting publicity is to be willing to discuss subjects that may not necessarily be included in your book, but relate to it in some way.

Your Name:

Mailing Address:

Your Book’s Title:

1. What topic(s) would you like to discuss on radio talk shows?

2. What is your area of expertise? (For example “I’m an authority on raising stepchildren.”)

3. If you have done interviews before on your subject, think about those interviews for a moment. What were the five most common questions the media usually asked you?

4. What is your current occupation?

5. Other than having written a book, what qualifies you to discuss this topic(s)?

6. Please list any interesting jobs or life experiences you've had which might be of interest to people or relate to your area(s) of expertise.

7. One thing that many great guests often have is a strong personal story about what led them to do what they're doing now. What's your personal story? In other words, why did you write this book?

8. What (if anything) is the problem you help people solve?

9. Is this problem serious? If so, why?

10. Assume there are a lot of other people available to discuss this topic. What makes you different? What do you know that others may not? What, if anything, are you willing to discuss that others won’t?

11. What opinion, belief, advice, or information do you have that may be controversial or unusual? (Examples: “Eating steak is the secret to losing weight,” or ‘Special interest groups are good for America.”)

12. Your message needs to be relevant to a wide audience. Suppose that there are three people riding in a car while listening to you being interviewed on a radio talk show. How would these three very different people benefit from hearing what you have to say? Please tell me specifically how the following people would benefit from hearing what you have to say. (Examples: “They would realize the hidden dangers in their eating habits and be motivated to change,” or “They would find my topic humorous.”)

30-year-old man:

60-year-old man: 

40-year old woman: 

13. Can you help people solve or avoid a serious problem? If so, how would you dramatize the problem on the air? Do you have any stories, facts, research, audio clips, video clips, or props that you could use? 

14. Is there a time of year or an event during which your topic is particularly newsworthy?  (Examples: New Year’s Day, Summer Vacation Season, National Vegetarian Week.)

15. Why should people care about what you have to say? In other words, what qualities make you an expert? 

16. When has your topic been in the news before (even if you were not the person who was interviewed)?

17. Is there any kind of on-air contest you could offer with regard to your topic? If so, would you be willing to give away a copy of your book or related product as a prize on the show? (Example: “The first person to call in with the correct answer to this question wins a free copy of Jim Smith’s book!”)

18. Are you willing to take questions from callers or a live studio audience? (Example: If you're an expert on collectibles, people could phone in and ask you to tell them how much one of their collectibles is worth.)

19. If you had to make people laugh—or at least smile a little—by talking about some aspect of your topic, what would you talk about?

20. If you had to make people feel angry or uncomfortable by talking about some aspect of your topic, what would you talk about?

21. If you have to raise a controversial question that relates to this topic in some way, what would that question be? 

22. What's the biggest emotional reaction people have when your topic is discussed? 

23. Does your topic relate in any way to famous people who are either dead or alive? (Example: A vegetarian cook could mention that Tom Cruise and Sylvester Stallone are vegetarians.)

24. If you had to create a memorable nickname for yourself what would it be (Examples: A music trivia expert could call himself “The Human Juke Box,” or a person who can come up with the recipe for any dish might be “The Recipe Detective.”)

25. Can you make a strong promise or money-back guarantee associated with your topic? (Example: “I can cure anyone's phobia in less than an hour.”)

26. Are you available to do interviews on short-notice? (Short-notice qualifies as any time other than 12 a.m. to 6 a.m. your local time.)

27. What do people hate or dread the most about your topic?

28. Does your topic affect men more than women or vice versa?

29. Approximately how many people (clients, patients, patrons, etc.) have you helped or served?

30. Is there anything else you want the RTIR copywriter to know?

Congratulations! You've successfully completed the RTIR Author Questionnaire. It's been a lot of work, but it will be worth the effort.

*** Please e-mail your completed questionnaire to our Marketing Services Associate at coop.ads@iuniverse.com. Please put “RTIR Author Questionnaire” in the subject line.
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